Image Impression Estimation

by Clustering People

with Similar Tastes

Who thinks this ‘cute’?
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Can we estimate the different impressions

m for each person?
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> Estimation from limited amount of data
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> Evaluation
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All-in-one: Personal attributes were ignored.
Gender-Age: A heuristic combination [1]

walA e = Individual: Each personal attribute
A . .
) combination was regarded separately.
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toward images
Clustering: k-means algorithm
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